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Background

• Existing market gaps in services and
businesses

• Opportunities for community and
economic development

• The readiness of municipally owned
lands for future investment

• Residents’ priorities for sustainable
and long-term economic growth

The Municipality of the District of Shelburne is
undertaking a structured community engagement to
better understand local perspectives on economic
opportunities, service gaps, and future growth
priorities. Your input will help inform future municipal
planning, economic development initiatives, and
decision-making.

This session is designed to gather practical,
experience-based insights on what is working well,
what is missing, and where the Municipality should
focus its efforts over the coming years.
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Business Survey Summary

Businesses see Shelburne as highly livable and distinctive, with future growth dependent on workforce capacity,
investment readiness, and targeted service expansion.

S T R E NG T HS

Qualit y of life, nat ural scenery,
communit y t rust , and small-town
character were consistently
identified as core competitive
advantages.

Waterfront assets, heritage,
beaches, safety, and a welcoming
community underpin Shelburne’s
attraction story.

B AR R I E R S

Workforce and skilled labour
short ages, housing affordability,
childcare access, transportation,
and funding were raised as growth
constraints.

Participants also noted taxation,
limited amenities, aging
demographics, and resistance to
change.

O P P O R T UNI T I E S

Tourism, healt hcare and senior
services, housing, remot e
work, recreation, renewable
energy, local retail, arts, and light
industry emerged as growth
areas.

These opportunities build on
Shelburne’s lifestyle appeal and
underused market potential.

P R I O R I T I E S

Yout h ret ent ion, workforce
development , dest inat ion
branding, investment readiness,
and protecting community identity
were identified as strategic
priorities.

The common thread is balanced
growth that creates jobs while
preserving place-based
character.
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Community Survey Summary

Residents value Shelburne’s natural setting and community lif e, while identifying practical service gaps, local
spending leakage, and clear priorit ies for future growth.

34 community survey responses
informing market  and investment
readiness themes

85.3% regularly travel outside
Shelburne to access services
and amenit ies

90%+ are open to part icipat ing in
community planning and
discussions

W HAT  R E S I D E NT S  VALUE

Nat ural beaut y, quiet
lifest yles, and communit y
at mosphere are the strongest
foundations for retention and
attraction.

S E R VI CE  G AP S

Healt hcare, grocery, ret ail,
banking, t ransport at ion,
childcare awareness, and trades
access create daily-life
constraints.

G R O W T H AR E AS

Tourism, t echnology and
remot e work, and marine
indust ries are viewed as key
sectors with future potential.

P R I O R I T I E S

Services and infrast ruct ure,
jobs, and housing are the
clearest outcomes residents
want future development to
prioritize.

SOU R CE:  COMMU NI T Y  MAR KET  &  I NVEST MENT  R EADI NESS SU R VEY ;  T OTAL  R ESPONSES:  34
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S U R V E Y  C O N T E X T

Limitations of the
survey
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C O M M U N I T Y  S U R V E Y

Community
Market &
Investment
Readiness Survey

34 R ES P O N S ES
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Workforce & Income Profile

Survey respondents show strong workf orce participation, alongside a broad mix of reported household income
levels across the community.

E MP LOYME NT  S T AT US

Most respondents are working full time or self-
employed

Self-employed — 35.3%

Ret ired — 26.5%

Part -t ime — 11.8%

Employed full-t ime — 26.5%

Nearly t wo-t hirds are act ive in t he workforce, led by self-
employment and full-time work. Retirees also form a meaningful
respondent group.

HO US E HO LD  I NCO ME

Respondents reflect a wide range of income levels

$40K–$70K — 15.2%

Prefer not  t o say — 39.4%

< $40K — 18.2%

$70K–$100K — 9.1%

$100K+ — 18.2%

Income responses indicat e economic diversit y, with
representation above $100K and below $40K, while many respondents
preferred not to disclose.

SOU R CE:  COMMU NI T Y  MAR KET  &  I NVEST MENT  R EADI NESS SU R VEY,  EMPL OY MENT  STAT U S AND APPR OXI MAT E HOU SEHOL D I NCOME R ESPONSES
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Food & Healthcare Access

Residents identif ied practical access gaps, with food options viewed as mixed and healthcare access emerging as a
significant community concern.

F O O D  S E R VI CE S

Respondents have mixed access to local food
options

Fair — 45.5%

Poor — 45.5%

Good — 9.1%

Access t o food services is evenly split , with 45.5% rating options as
fair and another 45.5% rating them as poor; only 9.1% rated access as
good.

HE ALT HCAR E  ACCE S S

Improving healthcare access can support
community well-being

Poor — 55.9%

Good — 5.9%

Fair — 38.2%

Healt hcare is t he more acut e access gap, with 55.9% rating
access as poor and 38.2% rating it as fair; only 5.9% rated access as
good.

SOU R CE:  COMMU NI T Y  MAR KET  &  I NVEST MENT  R EADI NESS SU R VEY,  L OCAL  FOOD SER VI CES AND HEALT HCAR E ACCESS R ESPONSES
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Childcare & Trades Access

Survey responses point to awareness and access gaps, with childcare knowledge uneven and trades or home
repair services difficult  for many residents to access.

CHI LD CAR E  S E R VI CE S

Awareness is a key barrier for family services

Don’t  know — 43.8%

Fair — 28.1%

Good — 21.9%

Poor — 6.3%

The largest  share select ed “Don’t  know,” suggesting services may
exist but are not consistently visible or understood by residents.

T R AD E S  &  HO ME  R E PAI R

Residents report difficulty accessing trade services

Excellent  — 2.9%

Poor — 41.2%

Fair — 35.3%

Good — 20.6%

More t han t hree-quart ers rat ed access as poor or fair, indicating
a practical service gap for trades and home repair needs.
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Financial & Retail Access

Respondents identif ied everyday service gaps, with financial services and local retail access both receiving
substantial poor or fair ratings.

F I NANCI AL S E R VI CE S

Banking access is a prominent local service gap

Poor — 52.9%

Fair — 32.4%

Good — 14.7%

More t han half  rat ed financial access as poor, while nearly one-
third rated it as fair, indicating limited access to banks, ATMs, or credit
unions.

R E T AI L &  S HO P P I NG

Retail access is also viewed as limited

Poor — 47.1%

Fair — 26.5%

Good — 20.6%

Excellent  — 5.9%

Nearly t hree-quart ers rat ed ret ail access as poor or fair,
suggesting room to strengthen local clothing, hardware, and general
retail options.
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Municipal Lands &
Investment
Readiness Survey
MUNICIPAL STAF F  AND  COUNCIL

8 R ES P O N S ES
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Commuity
Consultations
Results
COMMUNIT Y CONSULTAT ION

Public Engagement  Themes
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S H E L B U R N E :  W H A T  W E  H E A R D

Thank You
Prepared for the Municipality of the District of Shelburne.

asbbeconomicsandresearch.ca
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